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Abstract

Papua New Guinea (PNG) has a great potential as a tourist destination with its vast and untouched
natural environment and its diverse culture and traditions. This study investigates the challenges and
opportunities for developing sustainable rural tourism in PNG. The objectives of the study were to
identify the challenges, opportunities, and the capacity of local communities to develop tourism products
and initiatives that can be used to expand their capacity for livelihood. This study was conducted in
Rabaul and Kokopo, East New Britain Province. Both quantitative and qualitative approaches were
used in collecting and analysing the data. The results show that in providing tourism products and
services the respondents faced several challenges which include infrastructure and accessibility, electricity
blackouts, safety and security, lack of government support and funding, lack of tourism awareness and
community engagement. The tourists also face challenges in accessing tourism products and services
because of high domestic airfares, high accommodation cost, communication barriers, poor road access
to tourism sites and security issues. The opportunities that PNG has in developing sustainable rural
tourism include various kinds of natural beauties, resources and cultural heritage which are currently
not fully shared with the tourist visitors. The study recommends the government and law enforcement
agencies provide more attention to crime mitigation and initiate proactive strategies to reduce crime
across the country. A dedicated tourist police unit should be stationed around the popular tourist
sites to work with the local communities that are hosts to various tourism set-ups to protect tourists,
tourist attractions and tourism facilities in the local communities. In addition, the Provincial Tourism
Authority (PTA) should review the cost imposed by the airline and negotiate with the management for
more affordable airfare for the tourists to travel to tourist destinations within the country.

Key Words: Challenges, Opportunities, Sustainable, Rural Tourism, Natural resources, and Cultural
Heritage




Introduction and background

According to UNWTO (2013), tourism is the key to development, economic prosperity and wellbeing. The impact
of its implications repeats not only to the economy but covers the socio-cultural and environmental dimensions of
the host destination. Different countries acknowledge the important role of tourism in the sustainable development
process. It was highlighted in the UNWTO (2013) that over the years, an increase in the number of destinations
opening up and investing in tourism has been observed, turning tourism into a key driver of socio-economic
progress through export revenues, the creation of jobs and enterprises, and infrastructure development (Rayel et
al., 2014).

Tourism is one of the world's leading industries and fastest growing economic sectors (Rayel, et al., 2014). It is
one of the world’s largest industries, generating 11 percent of global gross domestic product (GDP), employing
200 million people and transporting nearly 700 million international travellers per year (Roe & Khanya, 2001).
Thus, tourism is a diverse global industry that integrates various sectors within an economy given its significance
to a local economy. Moreover, tourism as a dynamic industry creates substantial economic impact while protecting
the sensitive environment and delicate social fabric of the local community (Rayel et al., 2014).

Douglas (1997) stated that, tourism has been in Papua New Guinea (PNG) since 1884. It started through a shipping
company called Burns Philp (BP). It advertised a five-week trip to PNG via Thursday Island from Australia. This
shipping company had been given a contract by Australian administration to deliver mail throughout PNG. While
delivering mail, it capitalised on the opportunity to include cruise tourism, as there was enough space on the ship
for passengers. According to Singha (2018), the real gold of PNG is untapped in the tourism industry. Moreover,
PNG is one of the world’s most culturally diverse country, and it has around 852 languages. It is abundantly
blessed with natural beauties and natural resources. It is also known as the land of unexpected and unexplored.

Tourism is promoted in PNG as a potential development strategy, especially in rural areas where there is more need
for development (Gahare & N’Drower, 2021). The PNG Tourism Promotion Authority (PNGTPA) used different
marketing slogans to promote PNG internationally by stating that PNG is the land of the unexpected and the land
of a million different journeys (Fitzpatrick, 2011). To encourage tourism, cultural festivals are marked as national
events on the calendar. Cruise tourism is another sector that PNG has embarked on as a platform to increase
its revenue (Whitford & Dunn, 2014). However, Gibson (2012) argues that although governments encourage
tourism enterprises to be owned by local indigenous people, but they must also empower them with the skills and
knowledge to effectively manage their tourism affairs.

PNG has a great potential as a tourist destination with its vast and untouched natural environment and its diverse
culture and traditions. However, there are some challenges that continue to hinder the ability of the various
stakeholders including the PNGTPA to effectively exploit the opportunities. This study investigates the challenges
and opportunities of sustainable rural tourism development in rural PNG.

Objectives of this study
The objectives of this study are threefold.

i. To identify the challenges for developing sustainable rural tourism.

ii. To identify opportunities for tourism products in terms of natural and socio-cultural resources that can be
used for developing rural tourism.

iii. To identify the capacity of local communities to develop tourism products and initiatives that can be used
to enhance their capacity.



It is hoped that findings from this study will assist relevant government agencies in making informed decisions to
address the challenges and opportunities of sustainable rural tourism in rural PNG.

This paper has four main sections. The first section provides literature reviews on challenges and opportunities for
developing sustainable rural tourism. The second section discusses the methods used to collect the data, the third
section presents the results of the study, and the fourth section discusses the findings. The paper concludes with
policy recommendations.




Literature Review

This section reviews literature on challenges and opportunities for sustainable rural tourism in developing countries
including PNG. It focuses on reviewing several major challenges and opportunities.

Review of other third world countries’ tourism challenges

Tosun’s (2002) study conducted on sustainable tourism in Turkey illustrated the challenges in sustainable
tourism in developing countries. The study found that several factors contributed to the challenges faced when
implementing sustainable tourism. These include priorities of the national economic policy, structure of the public
administration, commercialisation, and structure of the international tourism system. These factors determine
decisions on sustainable tourism and makes it difficult to support and maintain rural tourism (Tosun, 2002).

According to the research conducted by Nzama (2010) in various rural areas in KwaZulu-Natal (South Africa)
revealed major challenges which include educated people intending to leave the rural areas soon after receiving
their qualifications to find better opportunities in urban areas. This brain drain leaves rural people who are unable
to participate effectively in tourism development issues. Therefore, any intervention in this case with capacity
building which will enhance business-related skills such as identifying business opportunities, initiating and running
business enterprises, negotiation skills, and increasing their understanding of tourism and tourists’ needs will be
difficult to implement. Furthermore, the other challenge is lack of knowledge and skills to turn raw materials into
marketable products. This process would produce spin-offs in the form of job creation, employment and poverty
alleviation in the rural area. In addition, this would lead to meeting the challenges of sustainable rural tourism
development. However, because of lack of knowledge and skills, this would not happen. The lack of political will is
the other challenge. The government has the power to shape the rural tourism landscape in terms of how tourism
is planned, promoted, managed and regulated. However, the political rivalry makes it difficult to initiate tourism
projects in contested rural areas (Nzama, 2010). Moreover, the study conducted in the rural tourism in Rajasthan
(India) identified some challenges, including ecological concerns for the environmental problem cause by human
activities and the need for sustainable tourism practices to prevent over-tourism and environmental degradation

(Kapoor & Chauhan, 2017).

Ashley and Roe (2002), and Musasa and Mago’s (2014) studies on challenges of sustainable rural tourism
development in Zimbabwe found several challenges. The first is a conflict in landscape, village leaders of heads
are in constant battle about who owns the landscape. This community conflict prevents progress in relation to
formulating strategies that can make tourism a livelihood (Ashley and Roe, 2002). Second, marketing is another
major challenge of rural tourism. There were no marketing strategies to promote rural tourism (Musasa & Mago,
2014). Third, in addition, the other challenge from the findings revealed that programs such as Community Based
Tourism (CBT) in the area failed because of insufficient financial support. The limited financial resources hinder
the development of proper strategies to transform rural tourism (Serrat, 2008; Musasa & Mago, 2014). Fourth,
knowledge and communication are also a major challenge for tourism development in Zimbabwe. Respondents
were not aware that the tourist area should be kept in a natural state and remain a standard world heritage site.
However, the knowledge of what tourism is all about and its benefits is lacking. This makes it difficult for the
communities to make tourism a livelihood priority (Musasa & Mago, 2014).

Musasa and Mago (2014) conducted research in Zimbabwe, reveals a lack of sustainable interventions and dedicated
tourism promotion strategies. This has resulted in limited engagement from local communities and stakeholders.
Therefore, the study emphasises the importance of government support and the need for a comprehensive rural
tourism strategy that incorporates effective communication, marketing, and financial planning, ultimately calling



for greater community involvement to foster a sustainable tourism environment that benefits local populations
(Musasa & Mago, 2014).

N’Drower (2014) found that the other main challenge is the accessibility to tourism product sites in rural tourism.
It is difficult for the tourists to access the sites. This is due to the lack of inadequate domestic transport infrastructure.
This reduces the influx of tourists into rural areas or communities. Moreover, Nzama (2010) found that the lack
of basic infrastructure such as roads disintegrating the link between rural areas and established tourist attractions
leaves rural areas on the periphery of the tourism industry. Tourism cannot be developed in a vacuum. Therefore,
it cannot afford to be detached from the mainstream of the tourism industry (Nzama, 2010).

Kenyan tourism sector faced several infrastructure challenges (Imbal, 2009). The tourists cannot access the tourist
attractions site. This is due to poor infrastructure such as bad condition of roads (for example, the damaged
road not been maintained) (Imbal, 2009). Agayi and Gunduz (2020) recommends improving infrastructure,
diversifying tourism products, enhancing service quality, and strengthening marketing strategies to enhance
Kenyan's international image while promoting sustainable tourism development that benefits local communities
and fosters rural economic growth (Agayi & Gunduz, 2020).

Review of PNG tourism challenges

Imbal (2009) states that the challenges facing PNG’s tourism industry regarding airlines include the high cost
of travel within PNG. Furthermore, frequent cancellations and delayed flights to other tourism hubs within
the country. There are a lack of high-quality facilities at PNG’s airports. This includes a lack of communication
infrastructure, such as internet facilities at airports and other locations in the country (Imbal, 2009).

Sumb (2021) argues that negative media publicity is a challenge to any tourism destination in the world. PNG is
seen as an unsafe tourism destination as portrayed by the international and local media. There are criminal activities
reported in all major centres and tribal fights in some parts of the Highlands Region, ethnic clashes in the urban
centres, and political violence in some provinces. These issues are presented in the media when they occur daily
(Sumb, 2021). For instance, the massacre of 18 people, mostly women and children, in Hela Province (Srinivasan
et al., 2019) and burning of Air Niugini plane and the National Courthouse in Mendi, Southern Highland
Province (Kama, 2018), created negative publicity nationwide. The perception portrayed by the media is that the
entire province is in a state of unrest, and the same is conveyed to the international visitors. As a result, potential
international tourists assume that the entire province and the country are not safe for tourism-related programs
and activities (Sumb, 2020/2017; Bhanugopan, 2001). Therefore, destination image influences a person’s choice of
destination in travel planning. If a tourist’s evaluation of the destination is negative, this can change their choice
of destination (Basala & Klenosky, 2001). Safety and security are of great importance to international travellers
worldwide and have a significant impact on the tourism and travel industry (Reisinger & Mavondo, 2005).

Law and order problems

The major categories of crime in PNG today are those committed by rascal gangs, violence against women, tribal
fighting, corruption and white-collar crime (Nenta, 1996). The rise in crime is tarnishing PNG’s image as a tourist
destination. The PNGTPA strongly condemns the attack on tourists at Roku beach, Central Province, as well as
the brutal killings in the Upper Highlands and the kidnapping of a helicopter crew in Hela Province. PNG has
faced a negative publicity, not only from these incidents, but also from the ‘Black Wednesday’ civil unrest on 10
January 2024. The international media coverage on this issue painted a negative view over the entire country and
inaccurate picture of PNG as an unsafe destination for travellers (PNGTPA, 2024).



Radio New Zealand Pacific News (RNZPN) (2018) reported that “a PNG cabinet minister says PNG is being
classed as a visitor ‘no go zone’ and it’s impacting on the country's tourism sector’. Moreover, the Post Courier
(2018) reported that the tourism minister said PNG was now listed with the likes of North Korea, Yemen, Iran,
Iraq and Syria, by the United Kingdom and United States. The criminal activities such as armed hold-ups of
tourists and tribal fighting in tourism hot spots were already having a negative impact with increased holiday
cancellations. Moreover, the armed robbery of 20 tourists at Tawali Dive Resort in Alotau, where the criminals
took wallets, mobile phones, cameras and other personal items from travellers who had come from as far as Europe,

Asia and North America (RNZPN, 2018).

In summary, the reviewed literature has shown some major challenges for sustainable rural tourism in developing
countries, including PNG are; government priorities of national economic policy, educated people migrating to
urban centers to find better opportunities, leaving people who are unable to participate effectively in tourism
development, lack of knowledge and skills to turn raw materials into marketable products, lack of political will,
conflict in landscape ownership among village leaders, no marketing strategies, limited financial resources, lacking
the knowledge of what tourism is all about and its benefits, accessibility to the tourism product sites, limited
engagement of local communities, high cost of travel within PNG, negative media publicity and law and order
issues. The next section will discuss the opportunities for sustainable rural tourism.

Opportunities for sustainable rural tourism

Cultural heritage

One of the niche tourism products for sustainable rural tourism opportunities is cultural heritage for the communities
to share their cultural values, both tangible and intangible, with visitors. Cultural heritage is the legacy of the past
to the people of today. It is the material culture and intangible attributes that a group or community inherits from
previous generations that are maintained in the presentand for the future. Material or tangible includes archeological
sites, monuments, museums, settlements or landscapes/places that have historical and cultural significance (Neil,
2008). These are places that can be physically visited and experienced. In contrast, intangible heritage includes the
knowledge and practice of culture, including oral traditions and histories, performing arts, rituals, festivals, and
knowledge about traditional craftsmanship (UNESCO, 2003). PNG is renowned for its diversity, richness and
authenticity in culture. However, this niche is still underdeveloped as a tourism product (Carr et al., 2016). One of
the opportunities for sustainable rural tourism in PNG to develop is the sharing of cultural heritage with tourists.

Community-based related activities

In collaboration with the local community, an opportunity for sustainable rural tourism can be achieved by
integrating the local community to become a part of sustainable tourism that will lead to economic growth (Singha,
2018). In PNG social capital is an important asset that facilitates community survival and livelihood. The value
of kinship is deeply rooted in PNG’s traditional culture. This concept of social capital has brought people in the
community to work together and promote tourism as a community initiative. Moreover, promoting unity in the
community, such as maintaining relationships, reciprocity among the people and embracing kinship patterns are
considered very important assets (Scott, 2007). For instance, in Chimbu, the two main lodges that bring in tourists
without relying on tour operators were Betty’s Lodge and Camp Jehovah Jireh. They relied on each other within
their community to facilitate tourism activities for the tourists. The owners of these two tourism service providers
(Betty’s Lodge and Camp Jehovah Jireh) are related through genealogy ties and speak the same mother tongue. The
concept of involving everyone is driven not only by profit but also the importance of maintaining cultural ties and
relationships (McCannell, 1992). The opportunity for sustainable rural tourism can be obtained by community-
based tourism related activities through the concept of social capital.



Socio-economic development

Kapoor and Chauhan (2017) conducted a survey in Rajasthan (India). The study found that rural tourism
significantly contributes to economic development and cultural preservation. Respondents indicated positive
impacts on local employment opportunities, with many residents benefiting from increased job prospects in
tourism-related sectors. Infrastructure improvements, such as better roads and transportation facilities, were also
noted because of rising tourist interest. Additionally, participants expressed a strong belief in the potential of rural
tourism to preserve local traditions and cultural heritage, enhancing community pride (Kapoor & Chauhan,
2017). Moreover, rural tourism also improves the welfare and life of the community, especially people who live in
the surrounding area. It also provides a large value of benefits for the community, in terms of creating new jobs and
reducing unemployment (Wijijayanti et al., 2020).

In short, the literature has identified some opportunities for sustainable rural tourism in developing countries
including PNG are sharing of cultural values both tangible and intangible, community-based related activities
through concept of social capital, creating new jobs and reducing unemployment. The next section will discuss
the methods used to collect data for this study.




Methods

Description of the study and survey area

This study was conducted in Rabaul and Kokopo in East New Britain Province. The choice of East New Britain
Province was largely due to it being model province for tourism hub identified by the PNGTPA since 2007 for
opportunities to develop tourism in the province.

East New Britain Province is in the southwestern Pacific Ocean. It is one of PNG provinces and is situated to the
east of the island of New Britain, bordered by the Bismarck Sea to the north, and the Solomon Sea to the south.
The province covers an area of approximately 15,357.7 square kilometres, making it one of the significant provinces
of PNG in terms of land area. Population as of the 2021 census, the estimated population of East New Britain was
around 457,169 people (NSO, 2021). Recent estimates may suggest a population increase, but demographic data
should be confirmed through the latest census. The population is predominantly Melanesian, with various local
tribes and communities, each with distinct languages, cultures, and traditions. 7ok Pisin and English are widely
spoken, with other native local dialects such as Kuanua and Baining languages (Kaket, Ura, Simbali & Mali)
widely spoken by the natives (Palmer, 2018).

Most of the population resides in rural areas, with significant urban centres such as Rabaul and Kokopo serving
as administrative and economic hubs. The economy of East New Britain is primarily based on agriculture and
tourism as observed during the study. Key agricultural products include copra (Department of Finance, n.d) and
balsa. Sustainable rural tourism is a growing sector, with the province's rich cultural diversity, historical sites like the
remnants of Rabaul town after the volcanic eruptions on September 19, 1994 and World War 11, pristine beaches,
and natural landscapes attracting both domestic and international tourists. Given its coastal location, fisheries also
play an essential role in the local economy, providing both sustenance and livelihood for many communities.

The province is known for its rich cultural heritage, including traditional dances, festivals, and ceremonies. Local
customs vary significantly among the different tribes and communities. East New Britain has a history marked by
significant events, including the impacts of World War II. The town of Rabaul was a key location during this period
and still contains historical relics and World War II sites. The province boasts diverse ecosystems, including tropical
rainforests, volcanic landscapes, and coral reefs. This biodiversity contributes to both the ecological significance
and the tourism potential of the region.

Data collection and analysis

The data were collected using mixed methods, quantitative and qualitative. For quantitative, a questionnaire
survey form was used to collect the data. It has six parts to collect information on demographic profiles, tourism
products and services in the area, demand for tourism products in the area, improvement in the tourism products
and services to attract more tourists, challenges associated with providing and accessing tourism products, and how
tourism products or service providers have been coping with the challenges faced in providing products or services
(see Appendix 1). The questions asked in the questionnaire were informed by review of the literature. It was
circulated among work colleagues for feedback and the questions were adjusted based on feedback received. Focus
group interviewing (see Appendix 2) and participant observations were used to collect some of the qualitative data.



Figure 1: Tourism model provinces
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The respondents were selected through purposive sampling to participate in the survey and the focus group
interviews. The researcher approached the respondents in the community by greeting them and introducing
himself/herself, research team members and the purpose of the study. The researcher next asked if they agreed to
participate in focus group interview and the questionnaire survey. If they consented, the researcher then started
by explaining that their responses would be kept confidential for the study. Face-to-face interviews and self-
administered questionnaire, that is, the respondents also filled out the questionnaire survey form, were used to
collect data. Focus group interviews were conducted and recorded using a digital audio recorder.

The study locations were randomly selected in three districts — Rabaul, Kokopo and Gazelle (see Figure 2). The
respondents from these locations participated both in focus group interviews and questionnaire survey. Data
collection in Rabaul and Kokopo was done over ten days from 11 to 20 August 2024 in six different locations:
Matupit (Hot Spring), Japanese underground hospital, Submarine base, Bita Paka, Gaulim (Banning), and
Mandress (Baining).

A total of 53 participants took part in the questionnaire survey. The respondents were willing to participate and
give their views. They saw it as an avenue where they wanted to express their views regarding the challenges they
face in providing tourism products and services. Whereas for the focus group, there were six groups interviewed.
There were five to 10 respondents in a group. Out of five or 10, two group co-leaders were nominated by the group
to express their views when the researcher asked a question (see appendix 2).

Data collected from the respondents were coded and entered in to excel spreadsheet and then transferred into
the Statistical Package for Social Sciences (SPSS) for analysis. Descriptive data were analysed using frequencies
and percentages and presented in tables to provide simple interpretation of the data to describe the respondent’s
demographic information. On the other hand, Qualitative Content Analysis (QCA) was used to analyse open-
ended questions and focus group discussions. We analysed the qualitative data using manifest analysis which is a
type of QCA that focuses primarily on the description of the actual responses of the interviewees (Berg, 2001).
Common themes emerging from open-ended questions and focus group interviews were sorted into categories and
analysed under themes and then summarised.



Results

Descriptive analysis of the data

This section presents the descriptive statistics. Descriptive data on the respondents’ gender, age group, level of
education, marital status, type of organisation working for and current position held in the village or community
have been relegated to Appendix 4. Furthermore, apart from descriptive statistics, the open-ended questions and
focus group discussions analysis applied to QCA. This will be discussed in the next sections. The following is the
analysis regarding tourism products and services found in Rabaul and Kokopo.

Providing tourism products and services

Table 1 shows the response of the respondents who provide tourism products and services. Seventy-nine-point-two
percent (79.2%) responded yes to the following question. Are you involved in providing any tourism products or
services? Twenty-point eight percent (20.8%) do not provide any tourism products or services.

Table 1: Providing tourism products and services

Response Frequency Percentage
Yes 42 79.2
No 11 20.8
Tortal 53 100

Source of the data: From survey by the authors

Tourism products and services

Table 2 reveals various tourism products and services available in six different locations as described in method
section under three districts — Rabaul, Kokopo and Gazelle (see Figure 2). These tourism products and services are
listed under respective headings.

Table 2: Available tourism products and services found in Rabaul /Kokopo

Sightseeing & historical | Tours Cultural & traditional Accommodation | Outdoor

sites activities & dining activities

Bita Paka war cemetery Culture tour | Mask festival Various resort Snorkelling

accommodation

Rabaul observatory site Nature tour | Fire dance (Baining) Malapau resort | Bird watching

Sightseeing trips Adventure Traditional taro cooking' | Restaurant Mountain
tour tracking

General Yamamoto tunnel | Historical tour | Spear dance Traditional food | Canoeing

Japanese barge tunnels Eco tourism Pulling rope Kulau lodge Warm bath
tour

Vunela Martyrs historical | Volcano Tambaran dance Waterfall

site tracking tour viewing

Rabaul hotel Traditional dance River excursions

'Traditional taro cooking in the open fire using legs to remove it from the fire (Baining).




Hot spring - Mt Tarvurvur Craft marketing display Ocean/reef

diving

War relics tunnel Cultural centre display Fishing trips

Underground hospital Traditional artifacts display

Japanese submarine base
look out

Vunapao bunkers and guns

Museum and art gallery

Tavu (Zone 6) tunnels and
caves

Source of the data: From survey by the authors

Analysis of open-ended questions.

This section uses QCA to analyse open-ended questions regarding challenges the respondents face in providing

tourism products and services, challenges tourists face in accessing tourism products and services, and the general
views concerning rural tourism in PNG.

Challenges the respondents face in providing tourism products and services

The respondents reported that they face several challenges in providing tourism products and services which
include the following:

Infrastructure and accessibility issues. The road conditions are very bad, full of potholes and deteriorating
very fast. Hence, the accessibility to the tourism site is very difficult for the tourists to reach the site.
Furthermore, there are no proper buildings or facilities for tourism products to be displayed for the tourists
to buy.

Electricity blackouts. The PNG Power constant blackouts lead to interrupted power supply to the tourism
industry, especially to the lodges that provide accommodations to the tourists. As a result, these lodges are
at the risk of making a loss in their businesses.

Safety and security concerns. The safety of the tourists is a great concern for tour operators. There are no
proper security fencing and security services for the tourism sites. The law-and-order issues include holdups
and stealing of valuable items like cameras and mobile phones from the tourists. Moreover, conflicts
between communities create an insecure environment for the tourists to visit the tourism sites.

Funding and financial support. There are limited funding opportunities for the locals to develop tourism
products and services. The National Government had allocated funding to the province to develop tourism
infrastructure. However, this has not been implemented. Therefore, there is lack of funding support at the
provincial level.

Awareness and community engagement. There is lack of awareness about tourism opportunities within
the community. There is no information shared on tourists’ products. The community miss out on the
opportunity to showcase their tourism products.

Communications and collaboration challenges. There is lack of communication between local
communities and the Provincial Tourism Authority. Moreover, there is no coordination between
responsible authorities and local stakeholders. Hence, there will be a lack of information and awareness in
the local communities concerning the benefits of tourism.



We did not interview the tourists but provide what the respondents believe are the challenges facing the tourists
coming to visit them. The respondents expressed their concern regarding the challenges the tourists face in accessing
tourism products and services as follows:

* Air transport. Domestic airfare within the country is very expensive for the tourists. The flights have
often been cancelled and create inconvenience to the planned schedule. Air travel is not reliable to fly
within the country to go to tourism destination provinces. The service is poor and makes it less accessible
for the tourists. As a result, there won't be lots of tourist planning to come to PNG.

* Accommodation challenges. The accommodation costs in the province are very expensive. There is no
cheap accommodation option available for the tourists. Consequently, this would hinder many tourists
to come to PNG.

* Communication barriers. Communication with local people is difficult, many do not complete formal
education to be able to communicate in English. This will create hindrance for effective communication
between the local people and the tourists.

e Infrastructure. The road access to tourism sites is very bad for the tourists to travel. Therefore, tourists
cancel travelling to the tourism site. As a result, local people cannot make sales for their products.

* Emergency medical facility. There is no establishment of emergency medical facility on the tourism
site. If one of the tourists involve in an accident, this will create a big issue for the PTA to attend to the
incident.

* Security issues. The tourist’s safety and security are a concern for the tour guide to make sure nothing bad
happen to the tourists. There are no security personnel on tourism sites to provide security. This will make
tourists reluctant to visit the tourism site.

General views about sustainable rural tourism in PNG

The following views expressed by the respondents imply the challenges and opportunities for developing sustainable
rural tourism in PNG.

The respondents’ views are categorised into five main themes: infrastructure development, tourism awareness
and education, government support and collaboration, safety and law enforcement, marketing and promotion of
tourism products.

Infrastructure development

There was a view among the respondents regarding infrastructure development for sustainable rural tourism
in PNG especially in Rabaul/Kokopo. ENBP was declared a tourism hub by the Papua New Guinea National
Government (PNGNG). That is why PNGNG gave K58 million to build infrastructures.

In Text Box A, the respondents who represented this view argued:

Text Box A: Infrastructure development

There is a need for major transformation at tourism sites, including better road access, sanitation, proper
lighting, and safety features.

The lack of basic services (power supply, water) and poor infrastructure hinder tourism growth in rural
tourism.

The government should emphasise public private partnerships to develop potential tourism sites and create
employment.




Several respondents expressed a lack of tourism awareness about its importance and benefits (Text Box B) as stated:

Text Box B: Tourism awareness and education

Sustainable tourism should be prioritised to create jobs and improve local livelihoods. There is a lack of
awareness among locals regarding tourism activities and the benefits they provide.

Awareness campaigns should be conducted to inform communities about the importance of tourism and
its economic benefits.

Education and training programs are needed to help locals market their products on social media and
attract tourists.

The respondents who participated in the survey proposed government support and collaboration (Text Box C)
regarding sustainable rural tourism in PNG. Those who represented this perception argued:

Text Box C: Government support and collaboration

There must be a strong establishment of collaboration between provincial and national governments to
support tourism initiatives by the local communities in terms of funding.

The responsible authorities need to work together to address management issues and ensure equality in
benefits shared to all the local communities.

The support from the government is essential for developing traditional accommodations and cultural
centres to improve sustainable rural tourism.

Safety and law enforcement

Currently, law and order issues (Text Box D) are affecting tourists” safety in the province. The respondents from
the point of view of tourists™ safety stated:

Text Box D: Safety and law enforcement

The law-and-order issues are affecting tourists’ safety and must be addressed to boost tourism interest.
There is a need for better security measures at tourism sites to ensure the safety of tourists and locals alike.

The government should provide security in tourism areas and improve access to necessary services to support
the industry.

Marketing and promotion of tourism products

Marketing and promotion of tourism products (Text Box E) needed to be improved in ENBP. The respondents
expressed how to promote tourism products and explained:

Text Box E: Marketing and promotion of tourism products.

ere is a need for improved marketing o ourism products throu edicated websites an
7h d proved marketing of ENB 1 products through dedicated websites and
promotional activities.

The local community should be involved in identifying and marketing their cultural products to attract
tourists.

Additional funding is required for marketing initiatives to enhance exposure and awareness of tourism
potential in ENBP




In short, the respondents’ views regarding challenges and opportunities for developing sustainable rural tourism
include the following: infrastructure development, tourism awareness and education, government support and
collaboration, safety and law enforcement, and marketing and promotion of tourism products. The next section
on analysis of focus group discussions on challenges and opportunities faced by the participants is included in
Appendix 2. The section below will discuss the findings.




Discussion

This discussion endeavors to pull together the themes from the literature review on challenges and opportunities
for developing sustainable rural tourism and evidence from the research findings.

The findings revealed that one of the challenges the respondents face in providing tourism products and services is
accessibility. The road conditions are very bad, full of potholes and deteriorating very fast. The accessibility to the
tourism site is very difficult for the tourists. This is in line with N'Drower (2014) who found that the accessibility
of tourism product sites in rural tourism is difficult for the tourists to access the sites. This is due to inadequate
domestic transport infrastructure. As a result, it reduces the influx of tourists into the rural areas or communities.
Furthermore, the lack of basic infrastructure such as roads disintegrating the link between rural areas and established
tourist attractions leaves rural areas on the sideline of the tourism industry (Nzama, 2010). Similarly, Kenyan
Government and other stakeholders in tourism sector faced several challenges in terms of infrastructure. The
tourists cannot access the tourist attraction sites due to poor infrastructure such as bad condition of roads (for
example, the damaged road has not been maintained) (Imbal, 2009). Apart from accessibility, moreover, conflicts
between communities create an insecure environment for the tourists to visit the tourism sites.

Law and order problems are one of the major challenges that respondents face in providing tourism products which
include holdups and stealing of valuable items like cameras and mobile phones from the tourists. The safety of the
tourists is a great concern for tour operators. Radio New Zealand Pacific News (2018) reported that the criminal
activities such as armed hold-ups of tourists and tribal fighting in tourism hot spots were already having a negative
impact with increased holiday cancellations. Nenta (1996) reveals that the major categories of crime in PNG are
those committed by rascal gangs, violence against women, tribal fighting, corruption and white-collar crime. Sumb
(2021) further states that PNG is seen as an unsafe tourism destination as portrayed by the international and
local media. Criminal activities reported in all major centres, tribal fights in some parts of the Highlands Region,
political violence in some provinces; all these are presented in the media when they occur daily (Sumb, 2021).
Destination image influences a person's choice of destination in travel planning (Basala & Klenosky, 2001).

The challenges that tourists face are the high cost of domestic airfares, high accommodation cost and security
issues. Domestic airfare within the country is very expensive for the tourists. Moreover, flights have often been
cancelled and create inconvenience to the planned schedule. This view is supported by a previous study (Imbal,
2009) which found that the tourists face challenges of the high cost of travel within PNG by the airline industry
and the frequent cancellations and delayed flights to other tourist destinations within the country. The other
challenge is the accommodation cost, which is very expensive for the tourists. There are no cheap accommodations
option available for the tourists. Lastly, security issues are a great concern for the local tour guides to make sure
nothing terrible occur to the tourists while they tour the tourist sites. This concern is also raised by Reisinger and
Mavondo (2005) that safety and security are of great importance to international travellers worldwide and have a
significant impact on the tourism and travel industry.

There is lack of awareness about tourism opportunities within the communities. There is no advance information
on tourists’ schedules. As a result, some of the communities do not engage in marketing their products and
miss out on the opportunity. Moreover, there are limited funding opportunities for the locals to develop tourism
products and services. There is lack of government support and funding at both the provincial and national levels.
Furthermore, there is a lack of communication between local communities and the provincial tourism authority.
Research conducted in Zimbabwe (Musasa & Mago, 2014) found that a lack of sustainable interventions and
tourism promotion strategies has resulted in limited engagement from communities and stakeholders. The study
emphasises the importance of government support and a comprehensive rural tourism strategy that incorporates
effective communication, marketing, and financial planning. This calls for community involvement to encourage



a sustainable tourism environment that benefits local populations.

Tourism products in Rabaul and Kopoko for sustainable rural tourism in terms of cultural and traditional activities
available are mask festivals, fire dance, traditional taro cooking, spear dance, pulling rope, tambaran dance, craft
marketing display, cultural centre display, and traditional artifacts display. Some of these activities such as spear
dance, traditional taro cooking, and pulling rope have not been shared with the visitors. Neil (2008) found that one
of the niche tourism products for sustainable rural tourism opportunities is cultural heritage for the communities
to share their cultural values, both tangible and intangible, with visitors. Cultural heritage is the legacy of the past
to the people of today. PNG is renowned for its diversity, richness and authenticity in culture. However, this niche
is still underdeveloped as a tourism product (Carr et al., 2016).

The respondents proposed government support and collaboration with the community for sustainable rural
tourism to achieve economic growth. This perception is supported by research conducted by Singha (2018) which
found that in collaboration with the local community, an opportunity for sustainable rural tourism can be achieved
by integrating the local community to become a part of sustainable tourism that will lead to economic growth.
Furthermore, in PNG, social capital is an important asset that facilitates community survival and livelihood.
According to Scott (2007), this concept of social capital has brought people in the community to work together
and promote tourism as a community initiative. It also promotes unity in the community, such as maintaining
relationships, reciprocity among the people and embracing kinship patterns are considered very important assets.




Conclusions

The study reported in this paper aimed to identify the challenges and opportunities for developing sustainable
rural tourism in PNG. The findings revealed that the respondents faced several challenges in providing tourism
products and services which include infrastructure and accessibility, electricity blackouts, safety and security, lack
of funding and government support, awareness and community engagement, communication and collaboration
for developing sustainable rural tourism in PNG. Moreover, apart from respondents’ challenges, the tourists also
faced challenges in accessing tourism products and services such as high domestic airfare and accommodation cost,
communication barriers, road access to tourism sites, lack of emergency medical facility, and security issues.

The opportunities that PNG has in developing sustainable rural tourism include various natural resources, and
socio-cultural resources or cultural heritage for the communities to share their cultural values, both tangible and
intangible. These are not fully shared with the tourists. The natural and socio-cultural resources in Mandress
community in Baining, Gazzelle District have not been exposed to tourists. For many years, there was no awareness
about tourism in their community. There was no tourists’ presence in their community. This is due to lack of
information and awareness in informing the people regarding the benefits of tourism, how to develop potential
tourism sites and how to market their products and services (See Appendix II).

Furthermore, the findings indicated that all the local communities do have the capacity to develop tourism
products. They have natural resources and the skills of creativity that can be used to improve their ability in
livelihood. However, they lack proper tools to do carving, lack funding to develop tourism products and services,
and lack support from both provincial and national government (See Appendix II).

The challenges faced by the respondents should be addressed by the appropriate stakeholders and to ensure the
development of sustainable rural tourism. Moreover, PNG has opportunities in developing sustainable rural
tourism through natural resources and socio-cultural resources which are not fully shared with the tourists.
Local communities should be encouraged to share with the tourists. Furthermore, there must be awareness in
the communities who are not been informed of the benefits of tourism. The local communities should develop
tourism products with their skills of creativity to maintain their livelihood by using the proper tools to do carving
and obtaining support from the PTA.

Policy Recommendations

Several recommendations which emerge from the results of this study that need various stakeholders to focus on
to address include:

e Safety and security concerns: Law and order is one of the major challenges that continue to destroy
PNG’s image as a tourist destination. It has been a primary impediment for developing sustainable rural
tourism. The government and the law enforcement agencies should provide undivided attention to crime
mitigation, initiate proactive strategies to minimise crime. The government should consider setting up
a dedicated tourist police unit to be stationed around the popular tourist sites and work with the local
communities that are hosts to various tourism set-ups to protect tourism in the local communities.

* Marketing and promotion of tourism products: Marketing is one of the major challenges that confronts
the local communities in rural tourism. The Provincial Tourism Authority should work with the local
communities where there are tourism sites and design marketing strategies to promote rural tourism
according to the products they have in their communities.

* Infrastructure and accessibility issues: The other challenge is the infrastructure and accessibility.



Infrastructures such as proper buildings for marketing tourism products and services as well as
toilet facilities must be built on tourist sites. Moreover, the road conditions to the tourist sites must
be always maintained for easy access to the site. The government should emphasise public private
partnerships to develop these infrastructures and create employment opportunities for the local
people in their respective communities.

Government support and collaboration: There should be collaboration between Provincial and
National Governments to work together and support local communities’ tourism initiatives in
terms of funding by encouraging them to apply for loan scheme for small and medium-sized
enterprises (SMEs). This will assist the communities to develop tourism products in building
traditional accommodations and cultural centres to attract more tourists to their communities.

Awareness and community engagement: There were limited engagement with local communities
by the PTA. First, there was a lack of awareness about tourism opportunities within the communities.
It is important for the PTA to take responsibility to make sure awareness is conducted by the
PTA officer on a quarterly basis or when the information is received. The officer can go to every
community to inform the people of the tourists’ schedules as to when the event will take place in
the province. This will encourage the communities to engage in marketing their products and will
not miss out on the opportunity.

Electricity blackouts: The PNG Power constant blackouts lead to interrupted power supply which
affect the tourism industry in the province. The lodges that provide accommodation for the tourists
face the challenge of providing quality service to their tourist visitors. The management of PNG
Power should engage an independent body to investigate and identify the root cause of constant
outage of power. Once the issue is identified, whether it’s technical or management problem, based
on the findings, the recommendations can be made for the top management to implement.

Air transport: One of the major challenges the tourists face is the high cost of air travel within
PNG and frequent cancellations and flight delays. The Tourism Promotion Authority should
review the cost imposed by the airlines and negotiate with the management for a reasonable
airfare cost, especially for the genuine tourists who want to explore different destinations in
PNG. Moreover, regarding frequent cancellations and delayed flights, the top management of the
airline should engage an independent body to investigate why there are constant cancellations and
delayed flights. Based on the findings, the recommendations can be made for the management to
implement.

Accommodation cost: The tourists face the challenge of accommodation costs being very
expensive. The Provincial Tourism Authority should support the initiative of the local communities
by encouraging them to apply for the loan scheme for SME:s to secure the fundings to build more
traditional accommodation which will be cheaper for the tourists to be accommodated.

Communication barriers: The tourists face the challenge of communicating with some of the
local people who do not speak English. The tour operators should provide a local tour guide who
will be able to interpret for both tourists and the locals to understand.

Emergency medical facility: The concern raised was if one of the tourists get hurt severely in an
accident and there is no medical facility nearby, it will cost the life of the tourist. The Provincial
Tourism Authority should calculate the distance of the tourist sites and consult with the provincial
health department to establish an emergency medical facility at a central location of the tourist sites

to attend to tourists and the public as well.



* Tourism awareness and education: The Provincial Tourism Authority to conduct awareness campaigns
and inform communities about the importance of tourism and its economic benefits. At the same time,
conduct educational training for the local people as to how they can market their products on social media
and attract tourists to their communities.

Limitations and future Research

This research has some limitations, firstly, the data collection was limited to one tourism model province, East New
Britain. It has not been extended to other tourism model provinces such as Milne Bay, New Ireland, Madang and
Eastern Highlands (See figure 1) to obtain broader views of challenges and opportunities for developing sustainable
rural tourism in PNG. Therefore, the findings will be difficult to generalise about other model provinces due to
its focus on one model province. The researchers, in future studies, should consider conducting research in all the
tourism model provinces to identify the challenges and opportunities in rural tourism to have a broader perspective
of the similarities and differences.
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Appendices

Appendix 1: Questionnaire Survey on Challenges and opportunities for developing sustainable
rural tourism in Papua New Guinea.

SECTION A: Demographic profile
(1) What is your gender? (Please tick gender you belong to).
A. Male (0) B. Female (1)

(2) How old are you? (Please tick the category you belong to).
(0). 18-24 yearsold ()
(1). 25-30 years old )
(2). 31-35 years old )
(3). 36-40 years old )
(4). 41-45 years old )
(5). 46-50 years old )
(6). 51-55 years old )
(7). 56-60 years old )
(8). 61-65 years old )
(3) What is your highest level of Education? (Please tick the category you belong to).
(0). No formal education ()
(1). Primary School qualification )
(2). High School (9 & 10) )
(3). Secondary School (11 & 12) )
(4). Technical or Tertiary Diploma )
(5). Undergraduate Degree )
(6). Post-graduate certificate or Diploma )
(7). Masters Qualification )
(8). Doctorate )

(9). Other (please specify)




(4) What is your marital status?

(0) Single (1) Married (2) divorced (3) widow/widower (4) living together but not married (de-facto)

(5) What type of organisation do you work for? (Please tick the category you belong to).
(1) Employed in the public sector ()
(2) Employed in the private sector ()
(3) Church organisation ()
(4) Unemployed ()
(5) Self-employed ()
(6) other (please specify) ()

(6) What is your current position in the village or community? (Please tick the category you belong to).
(1) Village councillor
(2) Village Chief
(3) Clan leader
(4) Church Pastor/Leader
(5) Other (please specify)

)
)
)
)

SECTION B: Tourism products and services in the area.
7. The available tourism products and services in the area include the following:
1.Accommodation
2.Restaurants
3.Fishing trips
4 Sightseeing trips
5.Museum and art gallery
6.Rabaul observatory site
7.Mask festival show
8.Bita Paka war cemetery
9.Kokopo/Rabaul Japanese barge tunnels site
10.0morong Recreation Park Facilities

11.Others




7a. From the list above select four most important tourism products and services available in the community where
you are living.

i.

il.

iil.

iv.

SECTION C: Demand for tourism products in the area.

8. Of the four products and services available where you live, indicate the product and the service that attract
tourists most and the least.

ii

iii

iv

8a. Do you involve in providing any tourism product/service? Yes (1) /No (0)

8b. If you answered “Yes” to question 6a, provide the name of the products and or services that you provide.
8c. Which product or service that attract more tourists?

8d. Which months of the year does the tourist often visit the area for tourism?

SECTION D: Improvement in the tourism products and services to attract more tourists.

9. List what can be done to attract more tourists to the community.

9a. If you provide tourism products/services, provide what can be done to improve your products/services to the
tourists.

SECTION E: Challenges associated with providing and accessing tourism products

10. What are the challenges you face in providing tourism products/services?

11. What are the challenges the tourists may face in accessing tourism products and services?



SECTION F: How tourism products/services providers have been coping with the challenges faced in
providing the products/services.

12a. Have you been able to cope with the challenges in providing tourism products/services?

Yes (1) No (0)
12b. If you answered “Yes” to question 12a, please explain.
12c¢. If you have answered “No” to question 10a, please provide your reasons.

13. Please, feel free to provide general comments in the space below:

Thank you for taking the time to fill in the questionnaire survey.




Appendix 2: Analysis of focus group discussions on challenges and opportunities face by the
participants.

There were six focus groups discussions we conducted in the following locations. Matupit (Hot springs) (Rabual
District), Japanese underground hospital (Rabaul District), Submarine base (Rabaul District), Bita Paka (Kokopo
District), Gualim in Banning (Gazelle District), and Mandress in Baining (Gazelle District). The following
views expressed by the participants of each group imply the challenges for developing sustainable rural tourism,
opportunities for tourism products in terms of natural and socio-cultural resources that can be used for developing
rural tourism. Moreover, as well as the capacity of the local communities to develop tourism products. These views
are linked to the project objectives one (1), two (2), and three (3).

The participants’ views are categorised and summarised into opportunities for developing rural tourism in terms of
natural resources and socio-cultural resources and highlight the major challenges.

Location No: 1 Matupit (Hot Springs)

The participants who represented discussion group one (1) stated that the people of Matupit have some of the
natural resources in their community that attract tourists. These are wild fowl, hot springs and active volcano. In
terms of socio-cultural resources, they perform cultural activities according to their cultural groups. They also do
curving, and traditional cooking.

There are some of the major challenges they face in developing and promoting tourism products. These challenges
have been categorised into the following themes.

Theme Explanation of Major challenges
Shelters *  On tourism site there are no shelters for tourists and visitors for resting
etc...

* No proper shelter for women to market their hand crafts, clothes, and lap-
lap etc...

Facilities e There are no toilet facilities for men and women.

Reforestation on tourism site | * There is a need for replanting the trees on the tourism site which were
destroyed by volcano.

Tools e There are no proper tools for curving (eg: coconut shells can be used as
earrings, necklaces but lack proper tools).

* Likewise lack of proper tools to break the lava to sell to the private and
public sector to be used for septic toilet.

Unemployment. *  Unemployed youths in the community.

People in the community have resources and the skills of creativity but no proper tools to develop and promote
their products.

Location No: 2 Japanese Underground hospital

On behalf of the discussion group two (2) one of the participants explained that the community who live around
the Japanese underground hospital do have the natural resources that attract tourists to the community are as
follows:

e Natural environment, such as lowers, trees and banana leaves

* Chinese war memory cemetery



* Look out area
* Japanese underground hospital

* Beach for tourists to have picnics and swim

Socio-cultural resources they have in their community are traditional dances (different types of dances to entertain
tourists), full traditional dressing (different groups have types of traditional dressing), breaking shell money (steps
1-3) shell money used to pay bride price, buy food and used in many special occasions in East New Britain
Province (ENBP). The shell money has still been used now a days, traditional cooking (different groups use
different methods to cook in front of the tourist), and making traditional baskets and mats using coconut leaves.

One of the major challenges they face to develop and promote tourism products and services are:

* Chinese tourists when they come, they only visit the 3 cemeteries of their countrymen. They never
visit Japanese underground hospital. Likewise, the Japanese tourists when they come, they only visit
underground hospital. They never visit 3 cemeteries of the Chinese.

Location No: 3 Submarine base

The participants in discussion group three (3) stated that some of the natural resources that attract tourists to the
community are birds, and the natural beauty of the marine ecosystem in the sea which attract most of the tourists
to observe and enjoy. In terms of historical resources, there are tunnels, barges and rails used during the 2nd world
war are preserved in the area.

However, some of the major challenges the community faced with developing and promoting tourism products
are illustrated below:

Theme Explanation of Major challenges

Law and order issues e Petty crimes committed by youths on the tourism site, such as stealing money,
cameras, mobile phones, and other valuable items from the tourists. Therefore,
tourists lose interest and do not go there.

Marketing * Lack of marketing their products to attract tourists.
Network * Lack of network communication in terms of mobile phones.
Funding * Lack of funding to develop the tourism site.

Location No: 4 Bita Paka

The respondents for the discussion group four (4) explained that some of the natural resources that attract tourists
to their community are waterfalls, rivers and the sea. In terms of social and cultural resources, they plan to build a
house as a cultural center to display their traditional materials like carving and so forth.

However, some of the major challenges they face in developing and promoting tourism products are outlined

below:
Theme Explanation of major challenge
Funding e Bita Paka community faces lack of financial resources to develop potential
tourism attraction areas and expand existing tourism sites.
Government support * Moreover, the Bita Paka community need government support in terms of
finance to develop potential tourism sites, especially cultural center.




Location No: 5 Gaulim (Banning)

The respondents for discussion group five (5) stated that some of the natural resources that attract tourists into the
community are as follows:

Mountains
Different species of birds

Fresh round water

Some of the socio-cultural resources they have are as follows:

Traditional dance (fire dance, day dance)
Traditional cooking (different cooking techniques)
Hunting (traditional methods to hunt for wild pigs)
Fishing

Traditional gardening styles

During the second World War two (2) few acro-planes’ crashed, the remains are kept in the community but
there are some a long distance away from the community.

Some of the major challenges faced with developing and promoting tourism products are as follows:

Theme Explanation of Major challenges

Accessibility * The accessibility to tourism sites is very difficult due to the road condition.

Politics *  Community leaders play politics among themselves hinder the development and
promoting of tourism products.

Communication e Apart from politics, there is a lack of communication between the community
leaders.

Standard rate * There is a lack of standard rates for tourism products and services. There is no

consistency in fixed rates.

Government support | *  Similar like Bita Paka, Gaulim community needs government support in terms of

funding to develop tourism sites.

Location No: 6 Mandress (Banning) (Potential Tourism Exploration Site)

The participant, on behalf of the discussion group six (6) expressed that in their community there was no awareness
about tourism. The research survey team was the first group of people to bring awareness about the opportunities
for tourism in their community. Some of the natural resources that can attract tourists to their community are as
follows:

Different types of birds in the bush
Waterfalls

Big bushes

Mountains for lookout views
Small scale farming for locals

Big farm plantations they have within the community are owned and managed by big companies, the
foreigners.

Small islands



* Marine ecosystem

*  Natural beauty of sea

* Hot springs are surrounded by natural vegetation, but they are not developed to attract tourists.

Some of the social and cultural resources are as follows:

e Fire dance

*  Spear dance

* Traditional cooking (example: cooking taro in the open fire and using their legs to remove it from the fire.

 Pulling rope

Some of the major challenges the community faced with developing and promoting tourism products for rural
tourism are illustrated under themes with explanation below:

Theme

Explanation of Major challenges

Not exposed

* Mandress community in the Banning Gazelle district have various
potential tourism products sites. However, these sites are not exposed.

Abuse of power

* Those in authority uses the people at the community level for their
personal gain. They do not give awareness and encourage the people
to tap into tourism. They abuse their delegated power to serve the
people.

Lack of information and awareness

* There was a lack of information and awareness to inform the people
about tourism in terms of the benefits of tourism, how to develop
potential tourism sites, and how markets can be created to sell their
products and services.

No presence of tourists

e As a result of no information and awareness, there was no tourist
presence in the community.

Lack of government services

* Mandress community lack government services in terms of better
road, electricity, health centre and so forth.

Accessibility

* There is a lack of road accessibility.




Appendix 3: Focus group interview questionnaire

Focus group

interview questionnaire

Date

Name of the community.

Number of participants

1. What natural resources do you have here in your community that you could use as a tourism product? Such
things include various bird species, rivers, dams, waterfalls, forests, farms, and recreational areas/parks. etc...

2. In addition to the natural resources, what socio-cultural resources do you have here in your community that
you could use as a tourism product? Such as cultural heritage sites, post-contact historic heritage sites for

example World War II, heritage, etc...

3. What are the major challenges the community faces in developing sustainable rural tourism?



Appendix 4: Demographic characteristics of respondents

This section analyses demographic data and explains descriptive statistics. Descriptive data constitutes important
sources of information about the respondents’ gender, age group, level of education, marital status, type of
organization working for and current position held in the village or community.

Gender

The profile of the respondents revealed that those who took part in the survey in Rabaul/Kokopo comprise of
73.6% males and 26.4% females, there was unequal distribution by gender (see Table 3). More males participated
than the females.

Table 3: Gender of respondents (n=53)

Variables Frequency Percentage
Male 39 73.6
Female 14 26.4
Total 53 100

Source of the data: From survey by the authors
The Age category of respondents

The largest age group of respondents in the survey were over 35 (see Table 4). This shows that it is mature people
who participate and provide tourism products and services. With the highest group aged 36 to 40. The second
highest group are those aged from 51 to 55, third 31 to 35, and fourth 41 to 45 years old who, together, comprised
77.4 % (n=41) of the sample.

Table 4: Age category of respondents (n=53)

Age Frequency Percentage
18 - 24 years old 2 3.8

25 - 30 years old 3 5.7

31 - 35 years old 8 15.1

36 - 40 years old 17 32.1

41 - 45 years old 7 13.2
46 - 50 years old 5 9.4
51 - 55 years old 9 17.0
0
2

56 - 60 years old 0
61 - 65 years old 3.8
Total 53 100

Source of the data: From survey by the authors
Level of Education

Table 5 shows that more high school, technical or tertiary diploma, primary school and university graduates
participated in the questionnaire survey. Only a few from the categories post graduate certificate or diploma,
no formal education and doctorate. Furthermore, more males attended primary school, high school, secondary
school, technical or tertiary diploma, and university. In comparison, only few females attended primary school,
high school, technical or tertiary diploma, and post graduate certificate or diploma.



Table 5: Educational Qualification of Participants

Level of Education Gender Total Percentage
Male Female

No formal education 1 0 1 1.9
Primary school qualification 7 2 9 17.0
High School (9 & 10) 10 9 19 35.8
Secondary school (11 & 12) 3 0 3 5.7
Techical or Tertiary Diploma 9 1 10 18.9
Undergraduate degree 7 0 7 13.2
Post-graduate certificate or diploma 1 2 3 5.7
Doctorate 1 0 1 1.9
Total 39 14 53 100

Source of the data: From survey by the authors

Marital status

Table 6 shows the marital status of the respondents. There were more married couples 29 males and 9 females
participated in the questionnaire survey. Only a few from the categories of single, divorced, widow and de-factor

relationship.

Table 6: Marital Status

Marital Frequency Total Percentage
Male Female

Single 4 2 6 11.3

Married 29 9 38 71.7

Divorced 6 0 6 11.3

Widow or widower 0 2 2 3.8

Living together but not married (de-factor) 0 1 1 1.9

Source of the data: From survey by the authors

Labour force status and sector of employment

Table 7 shows the labour force status and sector of employment of respondents who took part in the survey. There
were eight (8) males and no female in the public sector, three (3) males and one (1) female in the private sector,
seven (7) males and two (2) females unemployed, seventeen (17) males and ten (10) females self-employed and 2

males and 3 females in the category of other.



Table 7: Labour force status

Labour force status Gender Percentage
Male |Female

Employed in the public sector 8 0 15
Employed in the private sector 3 1 7.5
Unemployed 7 2 17
Self-employed 17 10 51

Other 2 3 9.4

Total 37 16 100

Source of the data: From survey by the authors
Current position in the community

Table 8: shows that some male and female respondents who participated in the survey held leadership positions
in their villages or communities. There were seven (7) male and 3 female clan leaders, three (3) male and two (2)
female church pastors/leaders, twenty-nine (29) males and nine (9) females in the category of other leadership
positions. This include position such as ward leader, ward recorder, cultural group chairman, youth representative,
landowner, director Bita Paka cultural center, ward development officer and business leader.

Table 8: Current position in the community

Current position Gender Percentage
Male Female

Clan leader 7 3 19

Church Pastor/Leader 3 2 9

Other 29 9 72

Total 39 14 100

Source of the data: From survey by the authors
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