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e The Mandress community of East New Britain Province has plenty
of natural and socio-cultural resources suitable for establishing
tourism businesses, but these have not been exposed to tourists
who visit the province.

e There is a lack of information and awareness about the benefits of
tourism and how the Mandress people can develop the potential
tourism sites.

* Mandress community also lack government services such as better
roads. Therefore, the potential tourism sites would be difficult for
the tourists to visit.

e 'The Provincial Tourism Authority (PTA), working closely with
local community, can design marketing strategies to promote rural
tourism according to the products in the communities.
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ourism is promoted in Papua New Guinea (PNG) as a

potential development strategy, especially in rural areas

where there is more need for development (Gahere &
N’Drower, 2021). The PNG Tourism Promotion Authority
(PNGTPA), the agency responsible for promoting tourism
in PNG, use different marketing slogans to promote PNG
internationally by stating that PNG is the land of the unexpected
and the land of a million different journeys (Fitzpatrick, 2011).
Indeed, PNG has great potential as a tourist destination with
its vast and untouched natural environment and its diverse
culture and traditions.

This article revisits one of the findings in Kavan ez a/. (2026)
concerning challenges and opportunities for developing
sustainable rural tourism in PNG. The study was based
on challenges for developing sustainable rural tourism,
opportunities for tourism products in terms of natural and
socio-cultural resources, and capacity of local communities to
develop tourism products. Taking a case study approach, this
article focusses on Mandress community of East New Britain
Province (ENBP) to highlight the untouched tourism products

and socio-cultural resources that are potential tourist hotspots.
The Mandress community

Mandress community is often referred to as Mandress or
Mandress ward, a local area located in the inland Baining
Local Level Government (LLG) of Gazelle District, ENBP.
The community is recognised for its rural, agricultural
lifestyle. The area is known for its Mandress plantations in
an outskirts area with a friendly, natural environment. Like
many rural areas in PNG, the community faces hurdles such
as poor road access, lack of government technical support, and
limited infrastructure. This limits how the natural and socio-
cultural resources at Mandress community can be exposed and
marketed as tourist attractions and Mandress area as a tourist
destination.

Tourism products in the Mandress community
area

The Mandress community has various types of potential
tourism products. These are as follows: different species of birds
found in the forest, waterfalls coming down from the foot of the
mountains, large forest as well as mountains with spectacular

lookout views within the vicinity of the community, small scale
farming for locals within the community, big farm plantations
within the community owned and managed by big companies,
small islands, marine ecosystem, natural beauty of the sea,
and hot springs surrounded by natural vegetation that need
to be developed. These products have not been exposed to the
tourists who come to ENBP yearly.

Apart from natural resources, the Mandress community has
some socio-cultural resources, especially in traditional dances
or performing arts. These include fire dance, spear dance,
traditional cooking (example: cooking taro in the open fire
and using their legs to remove it from the fire) and pulling
rope (which is a traditional dance for any cultural activities
like ceremonial initiation for the young boys to become men).
These are only performed by the people of inland Baining in
the Mandress community. According to Neil (2008), these
are material culture and intangible attributes that a group
or community inherits from previous generations that are
maintained in the present and for the future. These have not
been displayed to the tourists.

Why have these natural resources and the
socio-cultural resources not been exposed to
attract tourists?

A research team from the PNG National Research Institute
(PNGNRI) conducted a focus group interview with Mandress
community. The objectives were to identify the natural
resources, socio-cultural resources and the major challenges
they face for developing sustainable rural tourism. One of
the participants in the focus group discussion noted that the
research survey team from the PNGNRI is the first group of
people to discuss about the opportunities for tourism to their
community. The participant’s view revealed that there had been
no tourism awareness campaigns conducted by any government
agency in their community. As a result, their natural and socio-
cultural resources have not been exposed and showcased as
tourist attractions in their community.

The study conducted by Kavan ez al. (2026) found three
main reasons why natural and socio-cultural resources in the
Mandress community are not being exposed to the world.

Firstly, their elected leaders in the community do not
encourage the people to tap into tourism businesses
even though they have a lot to offer as tourist
attractions.
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*  Secondly, the responsible government agency has not
informed the people about the benefits of tourism and
how to develop the potential tourism sites in their
community.

*  'Thirdly, there isalack of government services including
proper road accessibility to the community. Hence, it
would be difficult for tourists to visit the potential
tourism sites once they are developed.

How can these tourism products be promoted
and marketed?

Below are some of the possible recommendations to market
both natural resources and socio-cultural resources to promote
tourism sites at Mandress community. The East New Britain

Provincial Tourism Authority (ENBPTA) should consider the
following:

* Conduct awareness of the tourists’ schedules: It
is important for the PTA to take responsibility and
go to every community and inform the people when
tourists will be visiting the province, and cultural and
tourists’ events that will take place in the province.
This will encourage the communities to engage in
marketing their products and will not miss out on
such opportunities.

¢  Tourism awareness and education: The PTA should
ensure to conduct awareness campaigns and inform
communities about the importance of tourism and
its economic benefits. At the same time, conduct
educational training for the local people as to how
they can market their products on social media and
attract tourists to their communities.

* Marketing and promotion of tourism products:
Marketing is one of the major challenges that confronts
the local communities in rural tourism. The PTA
should work with the local communities where there
are tourism sites, or potential tourism sites (in the
case of Mandress community) and design marketing
strategies to promote rural tourism according to the
products they have in their communities.

*  Usedigital platforms to promote tourist attractions:
Communities can showcase their pristine, untouched
resources through social media advertisements such
as YouTube and VBlog to extend and reach potential
tourist audience beyond the local boundaries. This is
something Tourism Promotion Authority may not be
able to do, and so, the community taking ownership
and initiative to create something of its own, rather

than depending on PNGTPA or PTA.

Conclusion

Mandress community is endowed with potential tourism
products sites, and socio-cultural resources that remain
untapped. To harness this potential for tourism, the provincial
government should provide better road accessibility to the
tourism sites. ENBPTA should take the responsibility to
promote and encourage the community to display their products
through available avenues including during actual tourist visits
to the province. ENBPTA should also conduct training for
the local people as to how they can market their products on
social media and attract tourists to their communities. When
all these steps are taken, tourists will begin to visit the Mandress
community whenever they visit East New Britain Province. This
will significantly contribute to economic development in terms
of generating income, creating local employment opportunities,
and infrastructure improvements, beside bringing in foreign
exchange earnings for the country. The livelihood of the people
in the community will improve economically and socially.
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